
2/21/20117
Page 1

Multi-Outlet retail channel includes combined: Grocery, Drug, Walmart, Club (Sam’s, BJ’s), Dollar (Dollar General, Family Dollar, Fred’s), Mass (Target, Kmart, Shopko), and Military (DeCA) commissaries

Multi-Outlet data covers approximately 62% of USDA fluid milk sales *All Other includes: Walmart, Club, Dollar, Drug, Mass Merch., and Military stores

MAINE DAIRY PROMOTION BOARD – MULO
Retail Quarterly Milk Snapshot

Milk - Retail Performance Trends

Source: Circana Custom DMI Market Advantage Database

Q1 Data  - 12/31/23 - 03/24/24

YTD – 03/24/24



2/21/20117
Page 2

Multi-Outlet retail channel includes combined: Grocery, Drug, Walmart, Club (Sam’s, BJ’s), Dollar (Dollar General, Family Dollar, Fred’s), Mass (Target, Kmart, Shopko), and Military (DeCA) commissaries

Multi-Outlet data covers approximately 62% of USDA fluid milk sales 1Creamy milk contains added calcium and claim to taste of a higher fat content

MAINE DAIRY PROMOTION BOARD – MULO
Retail Quarterly Milk Snapshot

New Product SpotlightWho To Contact Milk Fat Content

John Loehr
Client Insights Consultant

John.Loehr@IRIWorldwide.com

(612)-817-2656

Source: Circana Custom DMI Market Advantage Database

Q1 Data  - 12/31/23 - 03/24/24

YTD – 03/24/24

Premium Flavored Milk

•Oakhurst, a wholly owned 
subsidiary of Dairy Farmers of 
America, launches limited-edition 
Dark Chocolate Sea Salt Donut 
Flavored Whole Milk.
•The product is the result of a 
unique collaboration between 
Oakhurst Dairy and The Holy 
Donut, a gourmet donut company 
that produces a very popular Dark 
Chocolate Sea Salt Donut.
•The milk will be available for 
consumers to try until the end of 
March at local grocery stores and 
The Holy Donut’s four Maine 
locations in Portland, Scarborough 
and Arundel.

mailto:John.Loehr@IRIWorldwide.com


2/21/20117
Page 1

Multi-Outlet retail channel includes combined: Grocery, Drug, Walmart, Club (Sam’s, BJ’s), Dollar (Dollar General, Family Dollar, Fred’s), Mass (Target, Kmart, Shopko), and Military (DeCA) commissaries

Multi-Outlet data covers approximately 62% of USDA fluid milk sales *All Other includes: Walmart, Club, Dollar, Drug, Mass Merch., and Military stores

MAINE DAIRY PROMOTION BOARD – MULO
Retail Quarterly Cheese Snapshot

Cheese - Retail Performance Trends

Source: Circana Custom DMI Market Advantage Database

Q1 Data  - 12/31/23 - 03/24/24

YTD – 03/24/24



2/21/20117

YTD Data  - 
12/31/2017

Multi-Outlet retail channel includes combined: Grocery, Drug, Walmart, Club (Sam’s, BJ’s), Dollar (Dollar General, Family Dollar, Fred’s), Mass (Target, Kmart, Shopko), and Military (DeCA) commissaries

Multi-Outlet data covers approximately 62% of USDA fluid milk sales 1Creamy milk contains added calcium and claim to taste of a higher fat content

MAINE DAIRY PROMOTION BOARD – MULO
Retail Quarterly Cheese Snapshot

Cheese Fat ContentNew Product SpotlightWho To Contact

John Loehr
Client Insights Consultant

John.Loehr@IRIWorldwide.com

(612)-817-2656

Source: Circana Custom DMI Market Advantage Database

Q1 Data  - 12/31/23 - 03/24/24

YTD – 03/24/24

Hot, Bold Snacking Cheese

•Bel Brands USA introduces 
The Laughing Cow Creamy 
Jalapeno, the first new flavor 
for the brand in five years.
•The introduction follows 
extensive consumer research 
highlighting that many 
consumers preferred hotter, 
bolder and unique flavors as 
well as there being a white 
space within the snack cheese 
category when it comes to 
jalapeño.
•The product boldly states on 
packages that it is made with 
real cheese and contains 2 
grams of complete protein per 
wedge. 
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Gut-Friendly Kids' Yogurt
•Springfield Creamery launches 
Nancy’s Organic Whole Milk Yogurt 
Pouches.
•The new 3.5-ounce, kid-friendly 
pouches come in organic fruit and 
vegetable flavors: Blueberry Spinach, 
Raspberry Rhubarb and Strawberry 
Banana.
•Nancy’s new organic yogurt pouches 
contain five strains of live cultures, 
including billions of live probiotics. 
Nancy’s is one of the few yogurt 
pouch brands that also includes 
prebiotics, a dietary plant fiber that 
can help feed the gut’s healthy 
bacteria.
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